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Ujjivan SFB strengthens its branch network
In July & August, Ujjivan SFB expanded its branch network across all four regions. North region strengthened its presence
with branch launches in Delhi, Jind, Haridwar, Agra and Meerut. In West region, Ujjivan SFB started its banking services in
Nashik with two branches. Local dignitaries and government oﬃcials who were present for the inauguration of these
branches stated that Small Finance Banks will play a major role in providing banking services to the masses especially in
small towns and cities.
East region commenced banking operations in Asansol,
Balurghat, Bagnan and Baidyabati in West Bengal. In addition to
expanding its presence in the region, the East team reached the
2000 crore OSP milestone on 29th July 2017. In the month of
July, the region also bagged the Best Credit team award for the
third time in a row. In addition, the Salt Lake, Tollygunge, Dum
Dum and Dakshineshwar branches crossed the 1 crore mark in
Liability business.
The month of August witnessed the opening of Ujjivan’s biggest
branch consisting of maximum customer base - Pondicherry. An
integrated marketing campaign was launched in Pondicherry
with extensive media outreach. Print advertisements, hoardings,
centre medians, bus shelters and TVC in local channels were
executed to reach out to the masses and build brand visibility.
The launch campaign has had a successful impact on both existing
to Ujjivan and new to Ujjivan customers and subsequently created
high recall for the new brand. Within a short span of 50 days, the Pondicherry branch achieved 1 Crore liability business. In
addition, we also inaugurated a branch at Cuddalore in Tamil Nadu.
At all of the above mentioned branches, Ujjivan customers
were invited to be a part of the momentous occasion. The
seamless process of on-boarding existing customers to bank
was greatly applauded. Customers made initial deposits and
were also provided with a guided tour of the branch,
understanding of bank products and a demo of the ATM. The
ZFinancial Literacy Film, ‘Paison Ki ABCD’ was screened for
Ujjivan customers to help them understand the importance
of banking. The Marketing team nationally extended their
support to the branch teams with extensive PR & marketing
activities to create brand awareness and visibility.

Ujjivan SFB organizes GST Seminars
GST seminars were organized across regions by MSE team with the
intent of spreading awareness about GST to existing and new customers
and to make them GST compliant. Since most of the customers who are
availing business loans from Ujjivan are small scale manufacturers and
traders, we took the initiative to educate customers about the actual and
impending eﬀect of GST on their businesses.
The event started oﬀ in July at Trichy, followed by Panipat,
Asansol, Pondicherry, Bangalore, Surat and Madurai clusters with a
welcoming response of 300+ customers.
The event included a brief introduction about Ujjivan Small
Finance Bank, followed by the GST session by an expert Chartered
Accountant. The speaker started with the basics of GST and
covering diﬀerent aspects of it. The one hour session provided an
insight of the new tax regime, followed by an interactive Q & A
session. The customers
were assisted in resolving queries and myths on GST and were also assisted
in getting them registered for GST. Following this, an overview of the
bouquet of products oﬀered by Ujjivan Small Finance Bank was showcased
wherein details about Housing, Business Loans and Liabilities were covered.
The MSE Team achieved Rs. 100
crores
of
disbursement
(Pan-India) in August 2016. In a
tough year where India witnessed
demonetization and GST, MSE
team implemented few strategic
initiatives like Customer Connect
Program, Customer Referral
Program
and
Connectors
Enrollment Program. Ujjivan’s
MSE Business was launched in August 2016 and has presence across 39 cities
in 43 clusters currently.

New Products launched: Senior Citizen and POS
pilot campaign
Understanding the potential for deposits in the Senior Citizen segment, an exclusive
combination of Savings Account and Fixed deposits called the “Golden Age Value
Account” was piloted for 45 days in Bangalore, Kolkata and Haridwar covering 5
branches. An entire service envelope was designed speciﬁcally for this segment
which includes No Queue banking, life events based banking services, assisted
usage of mobile banking and internet banking at branches which stood as the key
diﬀerentiators of the Senior Citizen oﬀering. Special marketing activities like health
workshops, Aadhar camps etc. were carried out to increase awareness of the
product.
There has been an excellent response to the pilot, deposits worth Rs. 1.5 Crore was
mobilised during the pilot in the form of FDs and balances in Savings Accounts. With
this response we plan to launch the product across all SFB branches by the end of
October.
Realising the need for a pocket friendly
POS proposition to our Current account
customers,
POS
proposition
in
collaboration with Bijlipay was launched
on 17th July 2017 as a pilot in 8 branches
of Bangalore and Delhi. The POS
proposition is run on an aggregator
model, where in the on-boarded service provider Bijlipay provides end to
end services right from merchant on boarding, risk assessment, transaction
processing till merchant settlement.
3 devices are on oﬀer as a proposition to our Current Account customers:
Mobile point of sale device, GPRS Digital point of Sale device and GPRS Point of Sale device with receipt.
The POS devices accept all the major debit and credit cards and are also future ready with the capability to integrate
Aadhaar pay and BHIM (UPI). The merchants are provided access to all the transaction reports, status etc. real time at
their ﬁngertips through CRM portal of Bijlipay. Through all these, Ujjivan is able to reach out to the budding
entrepreneurs and encouraging customers to accept digital payments and be the part of digital revolution in India.
With a successful pilot program, we were able to bring 8 Current Account customers into the digital fold of accepting
card payments. We now plan to launch the POS proposition PAN India.

The Success Story: Manish Parikh, Ujjivan’s Star
Performer who has achieved highest business target in MSE
On 1 December 2016, Manish Parikh joined Ujjivan’s
CTM branch in Ahmedabad as a Relationship Oﬃcer
(RO). In a span of 10 months, Manish has proven his
strong capabilities as an RO and emerged as a star
performer for MSE business.
After completing his MBA in Finance from Visnagar
in Gujarat, Manish worked with banks and ﬁnancial
organizations for a span of 3+ years. After the MSE
business was launched in Ujjivan, he joined the MSE
team in West region to achieve the business
objectives. His dedication, social & interpersonal
skills helped him start with initial business targets
of 10-12 lakhs which then went on to increase to
20-25 lakhs. In July 2017, Manish outperformed everyone and achieved a business target of Rs 43 lakhs as the
Relationship Oﬃcer for MSE business in West Region.
On being asked about his next target to achieve, Manish said, “I will continue to be focused and will chase higher
business for MSE team. In the last year, I have had an amazing experience at Ujjivan. I have worked in other banks too
but the work culture here is very positive. As an RO, I currently have over 50 MSE customers and that relationship
helped me to achieve my business targets. I hope to grow further within the organization and achieve more feats for
myself and the company.”
One piece of advice that Manish would like to share with his fellow colleagues: “I believe that selling smartly is key to
any product. Customers don’t have much understanding about products, we need to package it well and sell it
smartly. I always ask my customers about their requirement and then convince them to give us their business. My
earlier business relationships have also helped me in generating leads; client references are a great tool to generate
new leads. Be focused on your target and success will follow.”

Employee engagement is key at Ujjivan

Employee engagement is a driving force at Ujjivan where we encourage employees to participate in celebrations and
fun activities to take a break from their daily work routine. The month of August brought several opportunitites for
employees to engage in events, contests & celebrations across all oﬃces. Independence Day was celebrated across
regions & branches with contests on Best Dressed, Group Singing competition, Poetry Recitation, Mera Bharat Mahan
Quiz, Branch Decoration etc.
Corporate Talent Championships, a platform for employees to showcase their talents was organised across all regions.
More than 100 employees participated actively in ‘Solo Singing’, ‘Solo Dance’ & ‘Solo Music’ categories & nearly 32
ﬁnalists were shortlisted to enter the City Finale in September. Top 2 perfomances in each category will qualify for the
Grand Finale which will be aired on NDTV Prime.
Over 100 Ujjivanites also actively participated in a marathon in Bangalore called Urban Stampede, held on the 3rd
September. Nearly 110 members participated in Individual & Corporate Relay formats. We are hopeful that this active
participation is a bright beginning to Ujjivan’s Fitness and Wellness culture.

Parinaam receives FCRA clearance and recognized
among India's Top 50 Great Mid -Size Workplaces in India
Parinaam’s registration under The Foreign Contribution Regulation
Act, 2010 has been renewed and after a 7 month hiatus, Parinaam
will be able to accept foreign funding again. Until 2010, a
registration under FCRA was permanent. But with the revision of
the FCRA Act in 2010, it has become necessary for NGOs to renew
their registration every ﬁve years. Since this massive crackdown on
NGOs, over 11,000 organizations have lost their license to receive
foreign funding
Over the years, Parinaam has maintained transparency and
accountability in operations and is one among the few NGOs in the
country that has received FCRA clearance. Sustainability and
funding are challenges faced by most NGOs and are crucial to
creating a lasting impact. In the coming months, Parinaam will look forward to strengthening their network of
supporters and partners to scale programmes and make a diﬀerence in the lives of more families.
A sense of pride and joy ﬁlled the room when it was announced that Parinaam was recognized among India’s Top 50
Mid-Size Workplaces to work for. For the past two years, Parinaam was ranked among the Top 5 NGOs to work for and
to be recognized among India’s Great Mid-Size Workplaces this year is nothing short of an achievement.
Parinaam has been ranked #38 under India’s Great Mid-Size Workplaces 2017 study conducted by Great Place to Work®
Institute in association with MINT, by HT Media.
Team Parinaam would like to thank everyone who has been a part of this journey for their constant support and
encouragement.
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